
My Personalized Skin Care Class by Julie Weaver 
 

To help you, the following are instructions on how to hold a class:  Opening, Body and Close.  I 
believe this will help you customize your class, making it and your flip chart your very own!  My 
wish for you is that you can learn from the material in this flip chart and adapt this information in 

to any type of skin care class that you desire to hold.  There is no need to memorize the informa-
tion on these pages, just read it as you do the class page by page.  You will learn it as your go 

along and people looking at this career will be encouraged if they see you “reading” a script, and 
not thinking they have to memorize the class. 

 
As the actual flip chart pages the company produces changes from time to time, this is 

meant to be a guideline to follow and is flexible for you to add to or take away from to best 
suit your needs. 

 
♦ The price of success in this business is the Skin Care Class.  Read it, Learn it, Master it!   
♦ A Full Circle Class helps you to maximize your time, giving you the best results. 
 The 3 B’s in a Full Circle Class should be your main priority in every class: 
  Basics:  Your goal is to sell the Basic Skin Care to every person. 
  Bookings:  Your goal is to book at least 2 Classes from every class. 
  Business Partners:  Your goal is to book at least 2 interviews from every class. 
 These flip chart notes will help you accomplish the 3 B’s at every class! 
 
Assembly Directions    (this page does not go in the flip chart) 
 
1) Print out all the pages.  Cut them out to fit the flip chart page, many of the pages will cover the 

pictures that show you what they’re seeing on the front side and may cover the front side as 
well. 

2) On front of page 4, you can tape a picture of the current Star Prize that you are earning, and 
your Seminar goal or prizes.  Pictures of you at MK events are great too!  You can attach 
them to plain paper or card stock and then tape on the front of the flip chart so as to change 
them out easily as needed.  The more personal you make this flip chart the better! 

 
The main thing to realize is, there is not a mistake that you can make that a wash cloth won’t fix, 
so be patient with yourself, have fun and share from your heart!  The contents of this class have 
been a mixture of 20 years of experience, imitation of those who have gone before me and great 
additions of new ones that have followed.  Thanks to all who have contributed to the ideas, pho-
tos, wording, examples in this flip chart:  Kali Brigham, Linda Toupin, Ruth Hawkins, Tracy Norris,  
and anyone else I might have borrowed from! 
 
I can’t wait to hear about your success from your classes! 
 
Love 
 
 
Julie Weaver 
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Today’s Date:_______________ Took a Career CD:  Yes    No 
 
Name:____________________________  Consultant’s Name____________________________ 
 
Occupation:________________________  E-mail:_____________________________________ 
 
Phone:____________________________  Best time to call:_____________________________ 
Age:  (18-24)  (25-34)  (35-49)  (50+)         Do you use MK products?  Yes   No   How long?____ 

  Did you know that Mary Kay’s marketing plan is taught in major Business Universities   
  around the U.S., with Harvard Business School as just one of many? 

 

Do you believe Mary Kay is a:  (circle one)  
 

Multi-level Company  Pyramid Get Rich Quick Scheme Dual Marketing Concept 
 

If I were to consider Mary Kay, I would like to grow:  (circle all that apply) 
 

Self-Confidence Money-Management  Time-Management Communication Skills 
 

  Did you know that 2nd only to the U.S. Government, Mary Kay has more FREE cars on  
  the road than any other corporation in the country? 

 

How many hours do you think that a Free Car Driving Consultant averages per 
week working her Mary Kay business?   (circle one) 
 

 15 hours  25 hours  30 hours  40+ hours 
 

If I were to consider Mary Kay, I would be most interested in:  (circle one) 
 

      2-4 hours       6-8 hours     10-15 hours           20-30 hours            40+ hours 
$10,000-$20,000 $20,000-$30,000       $30,000-$40,000     $50,000-$75,000      $100,000+ 

 
  Did you know there are hundreds of women earning more per month in Mary Kay than  
  most people earn in a year? 

 

The kind of woman I feel would be most successful in MK is?  (circle one) 
 

Harvard Graduate Single-Working Mom  Teacher Cashier All of  Above 
 

If I were to consider MK, the benefits I would most enjoy:  (circle all that apply) 
 

Job Security    Extra Income Flexibility Free Car  Recognition  Tax Advantages 
 

  What else makes the MK opportunity unique?  Hint 6 are correct. (Circle 6) 
Free & On-Going Training      Only Takes $100 to Start       Have to recruit to make money 
Full paid Retirement as NSD       No Sales or Party Quotas       Must order every month 
Every Consultant earns 50%        Can Earn Monthly Prizes       Need to know a lot of people 
 

If I needed more information to make a decision, on a scale of 1-4, my interest 
level would be:  (circle one) 
  1   2   3   4 
        “Not now”     “I’m thinking”            “Maybe”       “Sign me up!” 
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On the front of  pg 3 (side that faces the guests), tape on National Sales Director Recognition. 
 
This can be found in the Applause Magazine (came in your Starter Kit or via mail from MK).  
Look for the page that says RECOGNITION On-Target Inner/Diamond Circle  
 
Cut out the Pictures of the National Sales Directors.  (see example below)  
Next, cut out the ‘Monthly Commissions and Bonuses’ section (listed below the pictures) 
 
Attach this information to your flip chart. 
 
Then, take a look at page 3 of the flip chart.  Notice at the bottom of that page where it says 
Correct Answer:  Any woman…...then it lists Gloria Banks, Lisa Madson, Carol Anton.   
Hi-light their names and commission check located on the Recognition page you just added to 
your flip chart.  This way, you can easily point out the executive income they are earning. 

This page does not get glued into your Flip Chart.  It is just an instructional page to help  you  find the correct page to 
glue to your Flip Chart.   

Example of the page you will past to front of page 3 
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